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PRO is designed to elevate the look and functionality of sportswear

and technical apparel. Using high-quality materials and finishes,
these trims and packaging are built for high performance.

With certifications like FSC, GRS and more, the PRO collection
combines quality with conscious design choices to help minimise
the impact of sportswear trims.

Go further with PRO.

Request your complimentary brochure here
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Piece by piece.

Behind the scenes of building a collection.

“I make sure the
colour palette aligns
with forecasted

What inspired this collection?

|ldeas can come from anywhere, but PRO took inspiration
from many sources: the work we do with our clients,
growing trends in colour, international sporting events and
trade shows we visit.

The creative process.

Moodboards are key in gathering a wide array of
inspiration and guiding the visual identity of a collection
through colour, pattern and more.

The moodboards for the PRO collection featured vintage
ski advertisements, tennis photography, and other sports
genres. This comes through in the collection’s retro style.
Old roots are designed for new futures, like the use of the
1980 motif - a reference to our deep heritage.

Were there key visual motifs throughout the
designs that help define the collection?

Our design team work hard to create a unique visual
identity for each collection, and PRO is no exception. With
a sports theme, we wanted to create a sense of endurance
and motion. The collection is full of nuanced details in
patterns like splash marks, layered textures and repeating
dashes adding a sense of action.
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What role does colour play in the story of the collection?
Colour is always crucial - we wanted this collection to be
grounded in tones of grey, tan and dark blue that would convey
confidence & grit. We added highlight colours of yellow and red
to bring lightness, adding vibrancy and a sense of movement.

Designing products for the future.

Our design team does long-range trend forecasting research
before developing each collection. This helps to make the
collection more relevant to those following trends and provides
long-lasting inspiration.

The result.

PRO is a collection that speaks to human performance, built for
garments that support high levels of movement. Each trim has been
designed to move with the finished product. The products enhance
design and functionality, whilst maintaining a cohesive brand image.

trends”

Rebecca, Design Manager
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Weavabel’s Sustainability &
Compliance updates.

FSC multisite certification recertified

We are pleased to announce the successful recertification of our FSC Multisite Certification,
reinforcing our commitment to responsible forestry and sustainable sourcing. As part of this
achievement, our Vietnam site has been formally added to the certificate scope. This
expansion ensures that all our locations operate in line with FSC standards, supporting
transparency and environmental integrity across our global supply chain.

ISO 9001:2015 & ISO 14001:2015 Certified, transitioning to 2026 standards

Weavabel remains certified to ISO 9001:2015 (Quality Management) and ISO 14001:2015
(Environmental Management), reflecting our continued dedication to operational excellence
and environmental responsibility.

In line with industry developments, we have already begun preparing for the transition to the
upcoming ISO 9001:2026 and ISO 14001:2026 standards. Our Sustainability team is actively
reviewing the anticipated changes to ensure a smooth and compliant transition, keeping us
at the forefront of quality and environmental management.

Scope 1, 2 & 3 emissions successfully measured

We have successfully measured our Scope 1, Scope 2, and Scope 3 greenhouse gas
emissions, establishing a comprehensive baseline for our carbon footprint. Using the
NetZero platform, we are actively monitoring our emissions across the entire value chain and
identifying targeted reduction opportunities. This achievement marks a critical milestone in
our climate strategy and reinforces our commitment to data-driven sustainability.

B Corp evolution: analyzing updated standards

As part of our ongoing commitment to rigorous social and environmental performance,
Weavabel is closely monitoring the evolution of B Corp certification standards. Following
recent updates to the B Corp assessment framework, our sustainability team is analysing
the new requirements and evaluating their implications for our business. This thorough
analysis ensures that we remain aligned with governance, transparency, and impact
practices as we continue our journey toward certification.
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ESG Policy & 2025 target performance to be published in impact

report 2025

We have developed a comprehensive ESG Policy supported by clear, measurable 2025
sustainability targets. These targets focus on reducing environmental impact, improving
supply chain transparency, enhancing social responsibility, and strengthening our long-term
sustainability roadmap. A full evaluation of our progress against these targets will be
published in our upcoming Impact Report 2025.

Looking ahead: preparing ESG 2026 targets

Building on the robust foundation established in 2025, Weavabel is now focused on
defining and preparing its sustainability targets for 2026. These goals will be developed
based on insights gained from the past year's achievements, particularly the new emissions.

Future Fabrics

ExXpo

24-25th June 2026

Brussels

Discover the latest innovations in sustainable fashion.
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Meet the Weavabel team
in Montreal

Get your Essentials brochure
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Meet our Team:

Daniel, North America
Sales Manager.

What is your job role at Weavabel & how long have you

been a part of the team?

My role with Weavabel is the Sales Manager for North America. This involves
working with US and Canadian-based clients and prospects, helping brands to
streamline their labelling and packaging and supporting them towards their
sustainability and traceability goals. Having worked at Weavabel in the past as part
of the UK team, it is a great experience to be helping grow the business into
another new region.

What excites you most about launching Weavabel’s presence in this new
location?

Primarily, the potential with the brands that live in North America. From the RTW
capital of the world, New York, to streetwear in LA, West Coast style, and the
European-inspired designs in Montreal, there are so many incredible brands that |
am excited to introduce our supplier advantage to.

Why is this location a great fit for Weavabel and our clients?

Weavabel has worked with many North American
clients in the past, but there is something to be said for
having a dedicated presence in the region.

Having the ability to share innovations and unique
product designs, as well as supporting their
sustainability goals, can be challenging to accomplish
from afar. Having a dedicated office here will allow us
to support even more brands and develop more
meaningful relationships with clients.
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Tell us about some of the tasks that make up your day-to-day.
My time is spent primarily connecting with buyers,

designers, and product developers working on upcoming

trim and packaging developments or assisting in improving

their existing products, whether it is a sustainability or

supply chain challenge.

How do you stay connected with the global team while working remotely?

There is a good amount of crossover in my morning with the afternoon at the
Head Office in the UK, so there is plenty of time to connect, meet and work with
the team. This involves joining key team meetings on new projects and
developments, keeping us well aligned as a team in such a fast-moving industry.

What has surprised you most about re-joining Weavabel so far?

Just how quickly the industry has changed over the past 5 years, particularly
around sustainability.

There are so many new materials, innovations and technologies that have
advanced and improved in such a short period of time. It's also incredible to see
how nearly every single product Weavabel produces, whether it's asked for or not,
is made from a sustainable and traceable material. Even if a brand has not
demanded it, Weavabel is doing its part, and it's amazing to see.

What are you most looking forward to in the near future?

There are a handful of brands | would love to see becoming Weavabel clients in the
next couple of years. | am looking forward to connecting with them and supporting
them with their trims and packaging.

Weavabel will also be attending PV Montreal in April, so | look forward to further
establishing our authority as a global supplier in this new region.

Connect with Dan on Linkedin.
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In the Loop; Key fashion
legislation news.

Courtesy of UKFT

1

Canada introduces new toxic substance regulations.

Canada has introduced the Prohibition of Certain Toxic Substances Regulations, 2025, which were
published at the end of December 2025 and will take effect as of 30 June 2026. Replacing the 2012
regulations, they aim to strengthen controls on several harmful substances by prohibiting their
manufacture, use, sale and import, including in products that contain them.

These include environmentally persistent and high-risk chemicals such as PFAS, with only limited
exemptions. The regulation will affect textile and apparel products if restricted substances are used in
coatings or treatments and are placed on the Canadian market.

Become a UKFT member to receive exclusive news and join webinars to keep up to date.

ESPR Delegated Act for Textiles & Apparel /DPP:

In January 2026, discussions with the European Commission suggested the Delegated Act for Textiles
and Apparel may not enter into force until the end of 2027, with a potential 24-month implementation
period. This would mean the earliest a business would be required to include a Digital Product Passport
(DPP) is scheduled for the end of 2029.

Find out more at UKFT.
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EU Sustainability regulation:

The European Commission has formally adopted the ESPR Implementing Act on unsold goods,
published on 9 February 2026. This act introduces a standardised disclosure format that businesses
must use when reporting discarded unsold consumer products. Together with the Delegated Act on
permitted derogations, this finalises the EU regulatory package required to enforce the upcoming ban
on the destruction of unsold textiles, which will take effect on 19 July 2026.

Members of UKFT can request the Guide to the EU ESPR Delegated & Implementing Acts on the
Destruction and Disclosure of Unsold Products for full compliance guidance.

US CPSC eFiling on 8™ July :

The US Consumer Product Safety Commission (CPSC) approved a Final Rule in 2024 to implement
electronic filing (e-Filing) of Certificate information for regulated, imported consumer products and to
revise requirements for Certificates of Compliance. It mandates that importers electronically file
certificate of compliance data through the Automated Commercial Environment (ACE) system starting
July 8, 2026.

For fashion and textiles, this will include details on

e Identification of the finished product

The party certifying compliance

The consumer product safety rules applicable to the product

Date and place of manufacture

Date, place, and details of the most recent compliance test

Contact details for the records keeper
Find out more here.

EU PPWR on 12™ August :

The Packaging and Packaging Waste Regulation (PPWR) will take effect on 12 August 2026. Under the
new rules, businesses will be required to appoint an authorised representative in each EU Member State
where packaging is placed on the market, which is a significant consideration for brands and retailers
operating across multiple EU countries.

The UKFT Regulation & Compliance team will be holding a webinar in April on how to comply with the

EU PPWR.

Discover how Weavabel is working_to maintain compliance with PPWR here.

Discover more from UKFT.
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Interested in becoming a member of UKFT? Click here.
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Credits

Our dedication to transparency,
compliance and responsible business

practices. UKET

EUDR:

We are already compliant with the European Union
Deforestation Regulation (EUDR) through our
partnership with Osapians.

DPP:

We are DPP (Digital Product Passport) compliant and
actively work with the retraced platform to meet all
DPP requirements.

Carbon footprint:

Our carbon footprint is being measured via the Net
Zero platform, supporting our long-term
environmental commitments.
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	PRO is designed to elevate the look and functionality of sportswear and technical apparel.  Using high-quality materials and finishes, these trims and packaging are built for high performance.
	With certifications like FSC, GRS and more, the PRO collection combines quality with conscious design choices to help minimise the impact of sportswear trims.
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	Piece by piece.
	Behind the scenes of building a collection.
	What inspired this collection?
	Ideas can come from anywhere, but PRO took inspiration from many sources: the work we do with our clients, growing trends in colour, international sporting events and trade shows we visit.

	What role does colour play in the story of the collection?
	Colour is always crucial - we wanted this collection to be grounded in tones of grey, tan and dark blue that would convey confidence & grit.  We added highlight colours of yellow and red to bring lightness, adding vibrancy and a sense of movement.
	Rebecca, Design Manager
	Product photography in all weathers.

	Designing products for the future.
	Our design team does long-range trend forecasting research before developing each collection.  This helps to make the collection more relevant to those following trends and provides long-lasting inspiration.

	The creative process.
	Moodboards are key in gathering a wide array of inspiration and guiding the visual identity of a collection through colour, pattern and more. The moodboards for the PRO collection featured vintage ski advertisements, tennis photography, and other sports genres. This comes through in the collection’s retro style. Old roots are designed for new futures, like the use of the 1980 motif - a reference to our deep heritage.

	The result.
	PRO is a collection that speaks to human performance, built for garments that support high levels of movement.  Each trim has been designed to move with the finished product.  The products enhance design and functionality, whilst maintaining a cohesive brand image.

	Were there key visual motifs throughout the designs that help define the collection?
	Our design team work hard to create a unique visual identity for each collection, and PRO is no exception.  With a sports theme, we wanted to create a sense of endurance and motion.  The collection is full of nuanced details in patterns like splash marks, layered textures and repeating dashes adding a sense of action.
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	Weavabel’s Sustainability & Compliance updates.
	FSC multisite certification recertified
	We are pleased to announce the successful recertification of our FSC Multisite Certification, reinforcing our commitment to responsible forestry and sustainable sourcing. As part of this achievement, our Vietnam site has been formally added to the certificate scope. This expansion ensures that all our locations operate in line with FSC standards, supporting transparency and environmental integrity across our global supply chain.

	ISO 9001:2015 & ISO 14001:2015 Certified, transitioning to 2026 standards
	Weavabel remains certified to ISO 9001:2015 (Quality Management) and ISO 14001:2015 (Environmental Management), reflecting our continued dedication to operational excellence and environmental responsibility. In line with industry developments, we have already begun preparing for the transition to the upcoming ISO 9001:2026 and ISO 14001:2026 standards. Our Sustainability team is actively reviewing the anticipated changes to ensure a smooth and compliant transition, keeping us at the forefront of quality and environmental management.

	Scope 1, 2 & 3 emissions successfully measured
	We have successfully measured our Scope 1, Scope 2, and Scope 3 greenhouse gas emissions, establishing a comprehensive baseline for our carbon footprint. Using the NetZero platform, we are actively monitoring our emissions across the entire value chain and identifying targeted reduction opportunities. This achievement marks a critical milestone in our climate strategy and reinforces our commitment to data-driven sustainability.

	B Corp evolution: analyzing updated standards
	As part of our ongoing commitment to rigorous social and environmental performance, Weavabel is closely monitoring the evolution of B Corp certification standards. Following recent updates to the B Corp assessment framework, our sustainability team is analysing the new requirements and evaluating their implications for our business. This thorough analysis ensures that we remain aligned with governance, transparency, and impact practices as we continue our journey toward certification.

	ESG Policy & 2025 target performance to be published in impact report 2025
	We have developed a comprehensive ESG Policy supported by clear, measurable 2025 sustainability targets. These targets focus on reducing environmental impact, improving supply chain transparency, enhancing social responsibility, and strengthening our long-term sustainability roadmap. A full evaluation of our progress against these targets will be published in our upcoming Impact Report 2025.

	Looking ahead: preparing ESG 2026 targets
	Building on the robust foundation established in 2025, Weavabel is now focused on defining and preparing its sustainability targets for 2026. These goals will be developed based on insights gained from the past year's achievements, particularly the new emissions.
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	Meet the Weavabel team in  Montreal

	The ESNTL collection.
	Designed with purpose, ESNTL showcases the finishing touches every brand needs to define its identity.  These products finish a garment; they tell your story and create a lasting impression with every detail.  Request your complimentary samples today.
	Get your Essentials brochure
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	Tell us about some of the tasks that make up your day-to-day.
	My time is spent primarily connecting with buyers, designers, and product developers working on upcoming trim and packaging developments or assisting in improving their existing products, whether it is a sustainability or supply chain challenge.

	How do you stay connected with the global team while working remotely?
	There is a good amount of crossover in my morning with the afternoon at the Head Office in the UK, so there is plenty of time to connect, meet and work with the team.  This involves joining key team meetings on new projects and developments, keeping us well aligned as a team in such a fast-moving industry.

	What has surprised you most about re-joining Weavabel so far?
	Just how quickly the industry has changed over the past 5 years, particularly around sustainability. There are so many new materials, innovations and technologies that have advanced and improved in such a short period of time. It's also incredible to see how nearly every single product Weavabel produces, whether it's asked for or not, is made from a sustainable and traceable material. Even if a brand has not demanded it, Weavabel is doing its part, and it's amazing to see.

	What are you most looking forward to in the near future?
	There are a handful of brands I would love to see becoming Weavabel clients in the next couple of years. I am looking forward to connecting with them and supporting them with their trims and packaging.
	Weavabel will also be attending PV Montreal in April, so I look forward to further establishing our authority as a global supplier in this new region.
	Connect with Dan on LinkedIn.


	Meet our Team:
	Daniel, North America  Sales Manager.
	What is your job role at Weavabel & how long have you been a part of the team?
	My role with Weavabel is the Sales Manager for North America. This involves working with US and Canadian-based clients and prospects, helping brands to streamline their labelling and packaging and supporting them towards their sustainability and traceability goals. Having worked at Weavabel in the past as part of the UK team, it is a great experience to be helping grow the business into another new region.

	What excites you most about launching Weavabel’s presence in this new location?
	Primarily, the potential with the brands that live in North America. From the RTW capital of the world, New York, to streetwear in LA, West Coast style, and the European-inspired designs in Montreal, there are so many incredible brands that I am excited to introduce our supplier advantage to.

	Why is this location a great fit for Weavabel and our clients?
	Weavabel has worked with many North American clients in the past, but there is something to be said for having a dedicated presence in the region. Having the ability to share innovations and unique product designs, as well as supporting their sustainability goals, can be challenging to accomplish from afar. Having a dedicated office here will allow us to support even more brands and develop more meaningful relationships with clients.
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	In the Loop; Key fashion legislation news.
	EU Sustainability regulation: The European Commission has formally adopted the ESPR Implementing Act on unsold goods, published on 9 February 2026.  This act introduces a standardised disclosure format that businesses must use when reporting discarded unsold consumer products. Together with the Delegated Act on permitted derogations, this finalises the EU regulatory package required to enforce the upcoming ban on the destruction of unsold textiles, which will take effect on 19 July 2026.  Members of UKFT can request the Guide to the EU ESPR Delegated & Implementing Acts on the Destruction and Disclosure of Unsold Products for full compliance guidance.
	Courtesy of UKFT
	US CPSC eFiling on 8th July : The US Consumer Product Safety Commission (CPSC) approved a Final Rule in 2024 to implement electronic filing (e-Filing) of Certificate information for regulated, imported consumer products and to revise requirements for Certificates of Compliance.  It mandates that importers electronically file certificate of compliance data through the Automated Commercial Environment (ACE) system starting July 8, 2026.   For fashion and textiles, this will include details on
	Identification of the finished product
	The party certifying compliance
	The consumer product safety rules applicable to the product
	Date and place of manufacture
	Date, place, and details of the most recent compliance test
	Contact details for the records keeper
	Find out more here.

	Canada introduces new toxic substance regulations.
	Canada has introduced the Prohibition of Certain Toxic Substances Regulations, 2025, which were published at the end of December 2025 and will take effect as of 30 June 2026.  Replacing the 2012 regulations, they aim to strengthen controls on several harmful substances by prohibiting their manufacture, use, sale and import, including in products that contain them. These include environmentally persistent and high-risk chemicals such as PFAS, with only limited exemptions. The regulation will affect textile and apparel products if restricted substances are used in coatings or treatments and are placed on the Canadian market.
	Become a UKFT member to receive exclusive news and join webinars to keep up to date.
	EU PPWR on 12th August : The Packaging and Packaging Waste Regulation (PPWR) will take effect on 12 August 2026. Under the new rules, businesses will be required to appoint an authorised representative in each EU Member State where packaging is placed on the market, which is a significant consideration for brands and retailers operating across multiple EU countries. The UKFT Regulation & Compliance team will be holding a webinar in April on how to comply with the EU PPWR.
	Discover how Weavabel is working to maintain compliance with PPWR here.
	ESPR Delegated Act for Textiles & Apparel /DPP: In January 2026, discussions with the European Commission suggested the Delegated Act for Textiles and Apparel may not enter into force until the end of 2027, with a potential 24-month implementation period. This would mean the earliest a business would be required to include a Digital Product Passport (DPP) is scheduled for the end of 2029.
	Find out more at UKFT.


	Interested in becoming a member of UKFT?  Click here.
	Discover more from UKFT.
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	Credits
	UKFT
	Our dedication to transparency, compliance and responsible business practices.
	EUDR: We are already compliant with the European Union Deforestation Regulation (EUDR) through our partnership with Osapians.
	DPP: We are DPP (Digital Product Passport) compliant and actively work with the retraced platform to meet all DPP requirements.
	Carbon footprint: Our carbon footprint is being measured via the Net Zero platform, supporting our long-term environmental commitments.
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